RESILIENCE THROUGHINNOVATION
TOWARDS APURPOSEFUL RECOVERY

LATVIA TOURISM FORUM 2020



LONSUMER
BEHAVIOUR



JGIAL IMPAGT

CONSUMERS ARE DOWNLOADING APPS TO CONNECT,
TO BE ENTERTAINED, TO LEARN, TO BE INFORMED.
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GONSUMERS FEEL MORE
GONNEGTED T0 GOMMUNITIES
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PRIORITISE MORE THE
TIME WITH FAMILY

GONNEGTIONS TO STAY INTAGT

AS A RESULT, COMPANIES MUST INCREASE THEIR FOCUS ON DIGITAL
VS. TRADITIONAL TOOLS TO ENGAGE WITH CONSUMERS AND
IMPROVE EXPERIENCES.

SOURCE: COVID-18 will permanently change consumer behaviour



ENGAGEMENT HAS SEEN
A DRAMATIC SHIFT AS
STAY-AT-HOME HAS
SHAPED PEOPLE’S
INTERESTS AND HOBBIES




COVID-19 « Media + Mectings « vigsitPA.com + Hospitality Jobs

VISIT - »
PHILADELPHIA® THINGSTODO ~ HOTELS FOOD&DRINK PLANYOURTRIP -  UWISHUNU (O

."Fcamrc

« & Mini-Itineraries To Help Plan Your
»  Philly Adventure

(@) Ideas for unforgettable days in Philadelphia and the Countryside...
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BE AN AUTHENTIG VOIGE

FOR LOCALS, FOR VISITORS
P|VOT|NG To HYPER'LOCAL DlSCOVERY Press Play on the Love + Grit Podcast

Hear authentic and diverse stories about Philadelphia that inspire SUBSCRIBE NOW
locals and visitors alike to spend time in the region and explore its

incredible offerings.
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CONTINUE TO TAP-INTO THE SHIFTING -
TREND FOR REMOTE EXPERIENCES <

Live From Aus

Schedule (in UTC+10) R AV . 4 BTl ey A
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 ART PAIRING:

msworth with Luke Zocchi & Dan Churchill, LIVE
n Bay and New York City

wis with Guv Turland

e with The Wigagles, LIVE from Sydney

f /

redients with Jock Zonfrillo, LIVE from Melbourne % éy (
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urrumbin Wildlife Sanctuary & Candice 'LIVE FRUM'SYUNEY 2 b
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with Jo Barrett & Matt Stone, LIVE from Yarra










&2 YouTube Culture & Trends

Yoga Guided Meditation

Guided meditation, like yoga, is a mindfulness exercise that
can be used 1o regulate all types of energy. This year, average

“With Me” Sourdough Bread

Views of "#WithMe" videos, where creators and viewers Similar to dalgona coffee, the tricky art of the perfect
vicariously share in an activity, grew by 600% after self- sourdough loaf became a social trend as people shared in
isolation began. As a genre, “With Me" videos were uniquely the challenge of getting it just right. Views of sourdough
well-suited for the pandemic. bread videos increased fivefold.

With people both physically confined and mentally stressed
by social-distancing and self-isolation, the ability of yoga to
address both concerns lead to a doubling of daily views of
exercise videos with “yoga® In the title,

dally views of videos related to guided meditation increased
over 40% after March 15.
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United Kingdom ' l ' . ' Germany
United States o | . Italy
US National Emergency 1 May

South Africa United States

oy JOUTUBE REVEALS AMAJOR GONSUMER SHIF T

. Self Care _ Social AUDIENCE DATA SHOWS A DRAMATIC
N vonnection—— SHIFT IN CONSUMER BEHAVIOUR.
-
-3 1 INTEREST IN THINGS LIKE YOGA, BAKING,
ol MEDITATION, CRAFTS HAVE SEEN VIEWER
o ACTIVITY GROW BY AS MUCH AS 600% -

- - MANY TRENDS ARE EXPECTED TO STAY.

United States
South Africa
Argentina

Spain
! Feb




BISON ACTIVITIES

e

J FREE GUID 6 ~ e | ~ARENT EARCH O A

O FREE GUIDE THINGS T0 DO PLACES TO 60 W PLAN YOUR TRIP prh= 8 SEARCH Q Help the lost baby bisoa get back 10 his hetd in the maze game and add color 10 the big bisan
on the colanng page,

Did you know the first baby bison of spring 2020 was born on Apeil 68h?

) T0DAY'S LESSON: a o
SOUTH DAKOTA

CLCK YO PRINT 2

_— QMNE ACTIVITIES & LESSONS FORKIDS - ). £ SRkt

Paddle

FASTER

L g s )
' 4 o ’
Marineing | ow ne Spgus ) Ar.u,x.l‘n‘
Can you help 1his explorer get Dack fo the dock?
N AAAAAAALS

TRAVEL SOUTH DAKOTA ENGAGES WITH
THE KEY FAMILY WHILST CREATING
RESOURCES TO SUPPORT HOMESCHOOL.

. FINISH

A SERIES OF INTERACTIVE PUZZLES, ———
LEARNING GUIDES AND ACTIVITIES ARE —
ALL DESIGNED AROUND THE
DESTINATION'S CORE THEMES.

TravelSouthDakota.com






GREATING MEANINGFUL
GONNEGTIONS

SELF-GUIDED DIGITAL
EXPERIENCES HELP
TAKE VISITORS
OUTDOORS AND ENJOY
PLAYFUL EXPERIENCES
AND CURATED
DISCOVERY.

secretcitytrails

Leave the fabulous view behind,

say hello to a Saint frozen in time
on your R. Climb up between 86-84.
How many green eyes watch

your every step?

fF V&7

o
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Story On this courtyard, Patio de
Dom Fradique (also known as Portas
do Castelo, the former Eastern
entrance to the city's Moorish castle),
you'll feel like you're at an outdoor
exhibition of street art.

Take a moment to enjoy the
surrounding ruins (former servant
houses) and art. Before moving

on, turn around to catch a glimpse
of the impressive Church and
Monastery of S3o Vicente de Fora.










#ForClimate

In partnership with the International Federation of Red Cross and
Red Crescent Societies, TikTok launched a global campaign to
spread climate change awareness in over 100 markets. With
special effects, filters and stickers, TikTok users shared knowledge
about climate change, drew attention to the impacts of extreme
weather, and urged people to better protect our planet.

273K videos created

384M video views

International Tourism Partnérship

We'tre proud to be a member of the International®Fourism Partnegship
(ITP), a global industry organisation that drives responsible businessi

the hospitality sector.,

In 2017, ITP and its members announced the four goals to unite the
hotel industry for a sustainable future. As a committed member, we al
Soneva believe the hotel industry can be a foree for good and make a
positive contribution to the United Nation's Sustainable Development

Goals and the Paris Agreement climate commitments

Carbon

To embrace science-based targets,
encourage the wider industry to jo

reducing emissions at scale.

Your digital brand helps you to make commitments
and consider social impact, such as UN SDGs

Social platforms like TikTok help you to join causes,
create awareness and take action.
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Digital is pushing businesses
to be 100% transparent.

Calculate, measure and show
your impact as part of your
digital brand identity.

Digital pledges commit
businesses and their
customers to leave no trace.

Socially conscious brands use
digital to differentiate

TOTAL IMPACT
$ 51,801,787

Key

Bars represent the scale of our impact

Green represents a positive contribution Property
® Direct

® Indirect

Red represents a negative contribution Products B Sorviens

® Direct
@ Indirect

Definitions

Direct: Impacts from Soneva business operation

Indirect: Impacts via our supply chain human
lam T3 \ arte .\ A
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GIVE OPERATIONAL GHANGES
VISUAL SOCIAL IMPACT

= Consider the social power of an
amazing experience.

= Partner with artists, designers
and others to re-imagine the
visitor experience.

= Let the ‘new normal’ set the bar
high for premium experiences

9
.







£28 4 Nolla Cabin
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£83 ¥ The Pecfect Hideaway

Louvoia
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£97 #3 Brand New Studio Earthship

Taor

R R R A0 reviews

Our favourite sustainable homes

We have collected cur lavournte witainable homes from Airbinb, 30 yoo can bock your naxt sustainoble gotaway

£35 § Lakeside cottage with a sauna £91 4 Snow igloo

LuUsamo Polkosonniom
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£55 § Beautiful Cottage at Lake Saimaa £232 43 Droamy Tropical Tree House
Juva Forn Foreat
REP A0 eviews R EN 222 e
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£310 PIPELINE solar home min30daybooking E£155 43 Award Winning - Pura Vida Ecolodge
Malotwa ],,ﬁ.._ Q,-..‘
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Vit 0N Artnd Viaw on Artrt

Helsinki Marketing launches ZeroBnB as a
campaign to support sustainable choices.

#zerobnb
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At Purposeful Nomad, we're
connecting compassionate,
adventurous women with
incredible communities and
experiences around the world.
We've dedicated our lives to
developing genuine global
relationships, discovering off-
the-beaten-path destinations and
finding ways to have meaningful
exchanges with the communities
we visit, We're crafting deeper,
safer, more ethically responsible
travel for women.

Consumers seek experiences which align with
their values, where community, purpose and

openness are core to the DNA.

/)H‘Zp'cse(u( Jemad
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W erment { 26 aretnd

the glche.

Our itineraries are carefully curated
to offer travelers once-in-a-lifetime
experiences. Our vision is to build a
community of adventurous female
travelers who are passionate about
connecting with the world around
them. We care deeply about
sustainable tourism, and strive to
ensure that all of our trips have a
positive impact on the destination
visited.



PIVOT THROUGH
INNOVATION
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Los Angeles Travel Deals for Everyone

#TravelResponsibly

Our tourism and hospitality businesses are committed
to prioritizing the health and wellbeing of both guests
and employees. Businesses have implemented safety
guidelines and protocols approved by L.A. County
Public Health so everyone can confidently enjoy their
L.A. experience.

HOTEL REGISTRATION NON-HOTEL REGISTRATION LAX INFO MEETINGS INFO

Filter by businesses that have already opened
Business Neighborhood $Category Opening
Date &

1 Hotel West Hollywood West Hotels Open @

Hollywood SAFETY PROTOCOL © UP TO 40% OFF + $25 HOTEL CREDIT
71Above Financial Restaurants Open @

District SAFETY PROTOCOL O VIEW WEBSITE
AC Hotel Beverly Hills Beverly Hills Hotels Open @

SAFETY PROTOCOL © CREATORS & CURATORS PACKAGE

Ace Hotel Downtown Historic Core  Hotels Open &
Los Angeles SAFETY PROTOCOL O




PATH LESS

TRAVELLED

There are some places that are o far from the fium and buzz of the city,
AN the reality of e early svening Lrathic jJams, that o can Teel [ixe
anothar world entinety. Maces wath plenty of roaom 10 think and breathe
Qut hare, wir ave more than our far share of those Here s a little

s ping of wihat §ife is ke on the Path Less Travelied

565 MILLION YEARS

TRAVEL OFFERS

Don't think of these as travel offers. Think of them o invitations
to try something new Somath ng aold O v.'u'mﬂ'u'-:) YyOu naver
imogined yoursell aver doing. Whatever it is, this is the yeor

1o ey Il And thete's no shortage of inviialions i chaose ram
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-~ Brands like ‘BRB - Be Right Back’™ have
identified a change in the market and

developed business models on ‘last-minute’

surprises and digital playful experiences.

m How itworks  Destinations  Reviews Pricing  Journal

Questions about COVID-197? Visit gur help center

Imagine a life full of
mini adventures.

Enjoy the feeling of always having a short
getaway in your calendar. Without spending
hours organising and planning.

Build your adventure

They have identified the opportun

affordability, spreading cost, flexibi

removing barriers of choice, buildi
and making travel fun again.

Places you don't want to go

Excellent [IEIEIESE

Fated 4.5 / 5 besed on 1M reviews on N Truatpdot
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$o much tun Great Idea and would haghty Groat™
Fexdy | loved St trd agrend 10 CTOne recommend Me ang my Doyfrend Degan paywng
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ity of
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Ng loyalty

Book 3 trips to Europe this year in less than 180 seconds.

Solo or together?
From £49.99 a month
)
PIGK YOUR PLAN MAKE SOME MEMORES
EL CREATE
JELL US HOW YOU RAV S YOUR TRiP
) 1\ Pick your dates
~ _ Travel types \ Choose your trip type
A"p‘."“ you can fly from ~ Travel solo, with a partner
Destinstions you want to go to Of 88 & group

Cha Nhitrgerald

| haal ey fiest Ing 10 Mitan bocked for thia



H l PC AM P Noar Me About EarmnHipcash Login  Sign up

Find yourself outside. SHIE NI PRl

Discover and book tent camping, RV - -‘
parks, cabins, treehouses, and glamping. 53 )

? 1 ACCOMMODATIONS
WHERE TO DATES HlPCAMP

& " e - O
,.

Beach stays Lake camping
Se1 up by the water Bring your best friand G0 Tor & classic

Where to go now

Shenandoah
Virginia

i Rocky Mountain White Mountains Yosemite
: Colorado New Hampshero Calfornia

Hidden gems Wide open spaces
Sites on the rise

Privacy and seclusion

Near e About EamMpcash Login Sonwp m
P M) b »

Hip Camp taps into the rise
of social enterprise, seeing
the success of platforms
like AirBnB and creating a
nuanced offer for renting
outdoor spaces.

They've seen a huge

DOOM In business since the
pandemic with a 50%
Increase in revenue with
travellers seeking
something isolation.

More than just spaces -
Hip Camp realises that
succeeding is about more
than just spaces and
views, its about the "up-
sell’, so now guests can
book ‘perks’ such as a pic-
nic dinner, horseback
riding or yoga.



¢LHNee |)|‘|\'(‘(‘ ADOPT VINES OUR WINES CHRISTMAS LIMITED EDITION

Adopt vines

Vines labelled with your name

Wine from your vines

Monthly news about your vines

A special invitation to meet the winemaker for 2 LU'NE H—\)OM YOUR VIN ES
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Cuvée Privée personalises the wine experience by
partnering with local vineyards and allowing
customers to ‘adopt vines'. They can buy then, or gift
wines with their name on it and see a tag on the vine.




x ' Travel Events

Travel Africa, =2
Skip Mediocre.

(when it’s safe for everyone)

YOUR CONMNECT TO AFRICA EVERY STEP OF THE WAY

Become a Founding Member

An opportunity to get in on the ground floor closing October 4, 2020

COVID-19 may have your travel goals on pause but there's no
time like the present to imagine tomorrow.

| . , | = Monthly
From virtual experiences that bring you as close as we can to L S : i gl | 3 A s 25
weekend escapes for our local homies - we've got you covered D 3 : " ' iy d /mo
while keeping you safe.

Want to be the first to know when things are back to normal?
Get on the list or join our digital community for the inside
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P.S. These are not stock photos Curated Virtual A Distinctly Global
Experiences Network
WHAT'S MEMBERSHIP? -' A 2\ ' ’ . ' » “ 1 - Jur connections span the 3 e w e ARe Our power with 3 g
i b - . i s 3t from things that et y oe nve ur rea ¢ have memb m ne ntne
. ’ . ek These aren y Jverage we're ) egnneng. A g membe

your global we

Intentional Packed Calendar of
Matchmaking Weekly Events
J P ¢ ce eabve Languag ree, 1o our Legacy Senes on Real Estate
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Values-Aligned
Community

Discounts on Epic
Travel Experiences

P Cotonial So 3 an Afro-Cen Fren
2 U Leg L0 ) Rea 3e
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hings to inspire you



dishpatch

dishpatch

Subscribe Paaket

The September Menu UK Wide Detivery

Introducing the September Menu.

Can't decide? Get them a Dishpatch Geft Card. Duy Now -«



Fogo Island Inn
helped rebuild
community prosperity
as a catalyst for a new
local economy

Creating a circular

economy locally is
central to its aims

AS a social enterprise
it involves the entire
local community

Diversified business
model combines hotel
with produce,
handcrafts and more.




9 This'is nefa hotel.

Create a hook that can respond to the “THink wilderness experience,
current need of people /. ./ 7hetachocolate on the pillow.

Be unconventional, bold and transparent

Make the booking experience easy and out
there.

Join The Movement

Next Available

We're waging a war on
“busy” and we're looking
for recruits.

Kater anall Subma

Kyneton Region, Vic W4 Central Gippsland, VIC

¥ AA
" Micah = Louka hao
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The Drift Retreat in Jersey pairs
surfing and yoga activities with
food to cater to a broader

SURF  FOOD  YOGA audience, bring together different
interests under the big pillar of

wellbeing.

Create a set of various
experiences that last throughout

the year.




citizenM says: the hotel you love just got smarter

worry-free travel? it's
contactless

el me more |

hygiene and safety

rooms Sso
clean they
solleak

-
-

fantastic appy features

—

how we're keeping you safe

8 no bedspreads or carpets you tell us when to clean unlock your room control in-room features rapid check-infout

88 opt-in cleaning service for short
Wondering how we'll keep you safe? Our already stavs It's housekeeping, your way! You could raise your arm in the air No need to touch wall switches. Before arrival, use the app to
i H l " - " a R
impeccable cleaning routine is now beyond B cleaned and disinfected after Our room cleaning opt-in is and say "open sesame" - but using Control lights, blinds and more with check-in faster than a cheetah with
amazing. Plus, you'll find hand sanitiser stations and every guest simple, safe and smart. our app on your phone is better. a few thumb swipes on your phone. a jetpack Check-out is just as
safety routes at all hotels. Click below to read more. 7 ndependently ventilated with 100% quick

fresh air




Swedish hotel, Stadt, in Lidkoping, has opened up
their rooms as private dining spaces, allowing
people to go out to eat while still maintaining social
distancing from other diners.

/oku, a hotel in Amsterdam, is rebranding its rooms
as day-stay hideaways and private work |ofts.

A new hotel in Copenhagen places all of its fixtures
and fittings on sale, pivoting and becoming an
artistic showroom




THE

11 AUDO

About  Residence  Concept  Restaurant Café  Shop

Create a product that responds to the need of a
niche audience, from building a community, to
giving a space to meet, work, interact.

Part gallery, part store, The Audo Concept invites
guests to experience the house as a whole,
enjoying a constantly evolving environment of
iINspiring art and design.

The Audo is a htybrid space in Copenhagen, Denmark, facilitating and celebrating kuman interaction, connection and artistic
expression. As a hotel residence, restaurant, café, concept store, material library, creative work and event space, The Audo unites
design, work, hospitality and community ix one.

BOOK YOUR STAY AT THE AUDO RESIDENCE »

“Blurring the lines been home-life and work, uniting design, business and community in one
innovative physical space that is alive and under constant renewal, The Audo as a concept is a
unigue place to experience elements of our built environment as a whole, where products from the
worlds’ premium design brands will engage in dialogue.”

BIJARNE HANSEN




ARTISANS AND
DESIGNERS

The Nagatani Family of Iga, Japan are
8th-generatio
produce all o
(earthenware pots) used at
SingleThread as well as many of our
vases, bowls, plates, and serving

vessels. Each plece is hand made

using the porous

tound in lga

n master potters who

f the various donabe

, fossil-rich clay

We are committed to these relationships,
supporting authentic craftsmanship and
sustainably produced agricultural products.

SingleThread Farms, California, is a
farm, inn, restaurants and much more.
Their digital presence is strengthen by
a strong link with sustainable practices.

They also support small craftsmen and
producers all across the globe, to
promote their work and show who
contributed in the design of the
buildings.

Every creation has a digital space on
the website and enrich the content
that the business shares.



DESIGNING EXPERIENGES
AROUND GHANGING NEEDS

A concept store opened after
#Lockdown1 having to
rapidly re-design the
business to offer a wide-
range of hybrid experiences
building a passionate

community around local
artists.




FUTURE BUSINESS SGENARIO MAPPING

AIM: PUT TOGE THER MULTIPLE HYPOTHE TICAL SITUATIONS TO LEARN
AND BE PREPARED FOR THE FUTURE

1. GATHER INSIGHTS

2. BEREADY FOR UNCERTAINTY 0, e,
3. CORRECT ERRORS AND ASSUMPTIONS o

WORST-CASE dir ct d
SCENARIO ada ptt
Be well aware of factor
what the less
MAP IT OUT ideal situation

4. PVOT

UNCERTAINTY
Select what you
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g Flst Pastry Oftee @ Posses §

A Custommer views 8 pv odhuct
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Sawyer's Bakeshop

o, Send an Email
u

NEW RESERVATION

L5 SYNCHRONIZE CALENDAR

PROCESS PAYMENT

@ BOOKKEEPING

WELCOME EMAIL

A7

SMS TEXT YOUR GUEST

FOLLOW UP EMAIL c

CHECK-OUT EMAIL

YOUR ROUTINE
HAS JUST BEEN
AUTOMATED

Ross Geller

22 DEC 2019 - 29DEC 2019

& 239 Mulberry, New York

Arrival Info
Access Codes
Guidebnnk

OUR SPECIAL OFFERING

Alrport Pick-up

Best Sedler

fram $50

/
|

( View All )
\ /s

-

. -

Luggage stora

frem 59

Food Tasting tour
From $67

Best Seller

Fro



Customer S

=2 © Japan National Tourism Organization

& webchat.bebot.io

To combat the coronavirus pandemic in Japan, Bebot provides

—_ Aprmﬁ?&ﬂi{@?B?Q%EHQ & multilingual support to travelers and foreign residents. Bebot shares BEBOT

S Bar health and virus-specific information, such as symptoms to look out for,
and what preventative measures to take. The latest news about the Hello, I'm Bebot, your Al helper.

Typically replies instantly . outbreak, current statistical information like transmission rates and m"ef:";ne r:;pc?::n:?}ti&e gti:'s(t

Restaurant ) contact information to government agencies is also shared. below or type your questions! -

About @' What's happening

BE B@T ® Coronavirus Top Concerns ¢ Prevention methods

Abotit
‘ w» When you feel sick

@ Prevention methods

eE ‘,' :LI"n irodite Brasserie & Bar is doing in 2-Wash your hands often with
iy - soap and water for at least 20
Ea > seconds. Use an alcohol-based
hand sanitizer that contains at
least 60% alcohol if soap and
water are not available.
- Avoid touching your eyes,
nose, and mouth with unwashed
hands.

4 RefoNnEniatlond anll Reviews




THE DIGITAL WAITING LINE

The Bridge Tavern

Scorrybreac Roaf, Portree, IV51 9QU

Seafood Grill British Brunch Vegan Friendly

Popular Starters Mains Salads Dessert Q

Popular

Penne Arrabiata

Spicy tomato sauce with penne
Dietary: Vegetarian

Allergens: Giuten

£7.50

T H E Bruschetta
4 qum— Grilled bread rubbed with garlic and S———n
Y A topped with clive oil and fresh toma... h
.

- ‘.*’ - Dietary: Vegan, Dary Free
B Allergens: Gluten, Mustard .
£5.75

DIGITAL AT TABLE ORDERING
AEALTIME CROWD MAPS TABLE ORDERIN

" ~ g~

BOOKING EXPERIENCING




THE REDESIGNEL
VISITOR JOURNEY



1. AWARENESS

" Long-term brand building for
international markets; short-term call to
action for domestic & regional

= Evolve dream messaging to relevant
content & personal value fulfilment

= Engage with communities, find
authenticity and purpose in storytelling

" Focus paid-media on dynamic & tactical
actions
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Solving the world’s
biggest challenges is
everyone’s concern.

Design provides us with
the tools to tackle

tomorrow’s challenges.

Human creativity and
empowerment will lead
us to make the change.




NICK HALL, CEO & FOUNDER
THE DIGITAL TOURISM THINK TANK

THANK YOU.

@NICKHALLTRAVEL
NICK.HALL@THINKDIGITAL.TRAVE



